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ZETEC



Opportunities for internships at ZETEC



Mission and vision

Mission: Provide college students an opportunity to improve their 
knowledge, skills, and abilities of data analytics for good.

Vision: To be the premier data analytics for good competition in the 
United States.



Mission and vision

Mission: Provide college students and practitioners an opportunity to 
improve their knowledge, skills, and abilities of data analytics for good.

Vision: To be the premier data analytics for good competition in the 
United States world.



Students prefer an altruistic “good” case



A “good” problem each year

2022 – Captioning images in Children’s books 
(SIL Global / Dan Whitenack)  

2024 – Understanding stages of grief 
(TAPS.org)

2025 – GenAI reliability (Prediction Guard / Dan 
Whitenack / Todd Bordner)

2023 – LLMs in Healthcare (Prediction 
Guard’s client / Dan Whitenack



Largest reach ever this year!

2023
• $45,000 in prizes
• 95% passed AZ-900
• 290 teams
• 1031 students
• 72 universities

2024
• $40,000 in prizes
• 96% passed AI-900
• 243 teams
• 931 students
• 35 universities

5 regions 4 regions

2025
• $31,000 in prizes
• 96% passed AI-900
• 295 teams
• 1106 students
• 105 universities
• 15 non-US schools

https://public.tableau.com/app/profile/durga.madhab.dash/viz/Data4Good_v2/Data4GoodParticipation_v2
https://public.tableau.com/app/profile/rohan.ajay4902/viz/2024Data4GoodDashboard/D4GDashboard?publish=yes


Student Feedback



Strong turnout among masters' students



The competition is not just for the high performers



Most people continue to participate outside of class



Most people continue to participate outside of class



While not part of the competition points, participants 

completed DataCamp courses on their own

Note: Obtaining actual counts and course students in competition completed from DataCamp



While not part of the competition points, participants 

completed DataCamp courses on their own

Note: Obtaining actual counts and course students in competition completed from DataCamp



Participants perception of DataCamp improved 



Participants are earning more certifications



Participants are earning more certifications

Note: AI-900 was anchored as an “Entry-level” certification for both pre- and post- questions



96% pass rate again on AI-900!

240 participants passed the AI-900 
at a 96% pass rate!



Nearly 200 SAS Knowledge Badges earned!



How can we get faculty to incorporate competition into 

their classroom or program?



Everyone is a winner when they participate!

My course: 94% (50 / 53) passed AI-900 with average of 85%



Every student/team could have their own poster…



Student perceptions – “career readiness”

89% believed this competition helped fill a knowledge, skill, or ability 
gap that they could showcase to employers

81% said they would “probably” or “definitely” discuss this competition 
work in a future interview to highlight their analytics skills



Student perceptions – “process, process, process”

8% have heard of the INFORMS CAP JTAs/IAF prior to 
this competition

89% plan on using the INFORMS CAP JTAs in the future 
when designing and delivering analytical solutions.
Note: 80% last year

Status Count

Complete! 145

Pending 186

(blank) 15

Grand Total 346

Engagement with Business Problem Framing course

80% perceived knowledge of the INFORMS IAF was 
moderately to advanced
Note: 17% at beginning of competition



Student perceptions – “process, process, process”

89% believed this competition was worth the time and money invested

89% would recommend students to participate in the competition next year!



Future

✓More/better student outcomes!

✓Better engagement/promotion/understanding of the benefits of our 
key analytics community – INFORMS!

✓Provide value for our INFORMS practitioner members – could there be 
engagement there – maybe different competition tracks/certifications?
– CAP-E?

– AI-900 + another partner certification (Andrew coming up with ideas)

✓DataCamp / SAS
– Continue SAS badge offerings

– Can we better bridge their platform capabilities
• Improved real-time scoring leaderboard

• Better/faster follow up

• Might bring back quizzes instead of video capturing to award points


	Slide 1: Student Outcomes From the 4TH Annual Data4Good Analytics Competition
	Slide 2: ZETEC
	Slide 3: Opportunities for internships at ZETEC
	Slide 4: Mission and vision
	Slide 5: Mission and vision
	Slide 6: Students prefer an altruistic “good” case
	Slide 7: A “good” problem each year
	Slide 8: Largest reach ever this year!
	Slide 9: Student Feedback
	Slide 10: Strong turnout among masters' students
	Slide 11: The competition is not just for the high performers
	Slide 12: Most people continue to participate outside of class
	Slide 13: Most people continue to participate outside of class
	Slide 14: While not part of the competition points, participants completed DataCamp courses on their own
	Slide 15: While not part of the competition points, participants completed DataCamp courses on their own
	Slide 16: Participants perception of DataCamp improved 
	Slide 17: Participants are earning more certifications
	Slide 18: Participants are earning more certifications
	Slide 19: 96% pass rate again on AI-900!
	Slide 20: Nearly 200 SAS Knowledge Badges earned!
	Slide 21: How can we get faculty to incorporate competition into their classroom or program?
	Slide 22: Everyone is a winner when they participate!
	Slide 23: Every student/team could have their own poster…
	Slide 24: Student perceptions – “career readiness”
	Slide 25: Student perceptions – “process, process, process”
	Slide 26: Student perceptions – “process, process, process”
	Slide 27: Future

